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EDITOR

Legacy in Action: A Story That
Transcends Borders, Industries,
and Generations

In an era dominated by speed, scale, and
sensationalism, true stories of depth and
character are increasingly rare. This edition
of Asia Inc 500 is a celebration of one such
story—one that began in the quiet streets of
Gandhinagar and now echoes in boardrooms
across the world.

Our cover personality, Bankim Brahmabhatt,
is not just a serial entrepreneur or a billionaire
telecom visionary. He is a rare blend of humility
and hunger—of tradition and transformation. At
a time when many chase valuation at the cost of
values, Bankim’s journey is a powerful reminder
thatit’s possible to build big while staying rooted.

What struck me most while curating this edition
wasn'’t just his accomplishments — though they
are vast and awe-inspiring. It was the human
behind the headlines. The son who still carries his
mother's wisdom in every boardroom decision.
The husband who proudly shares space with his
wife’s thriving agri-dairy business. The father
who watches his children — Priyanka in fintech,
Raj in blockchain—build upon the foundation
he’s laid, with their own fire and form.

His story, in many ways, mirrors the ethos we uphold
at Asia Inc 500—of spotlighting business leaders
who create impact, not just income. Who believe
in sustainable innovation, not superficial disruption.
And who dare to dream beyond
geographies, and generations.

This issue is not just a profile—it's a roadmap. It's
about resilience when the odds are low. Clarity
when the market is noisy. And reinvention, when
you've already conquered the summit.

To every reader—startup founder,
student, or dreamer—| hope this edition reminds
you that your origin does not limit your ambition,
and your legacy is defined not by what you build,
but by who you become in the process.

Here’s to builders like Bankim Brahmabhatt—and to

the next generation inspired by him.
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From Startup Spirit to Boardroom Brillance:
The Journey of Bankim Brahmabhatt

How a humble boy from Gujarat became a telecom titan,
visionary investor, and one of the most influential voices
shaping the decentralized future.
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Let’s begin with your roots. What was your
childhood like growing up in Gandhinagar,
Gujarat?

Gandhinagar wasn’t just where | was born—it's where | was built. | remember
dusty streets, temple bells, the scent of home-cooked food, and the simplicity
of life that taught me values far beyond books. My childhood was shaped not
by abundance, but by gratitude. My mother, in particular, was my first teacher,
philosopher, and guide. She didn’t just raise me—she infused me with a sense
of responsibility, empathy, and resilience.

She would often say, “Bada banna hai to sabse pehle achha insaan bano.” (“If
you want to become great, first become a good human being.”) Her humility
and moral compass are still the foundation on which I've built everything.

Asia Inc. 500
www.asiainc500.com




Were there early signs that you’d grow
up to be an entrepreneur?

Absolutely. Even as a young boy, | was drawn to solving problems. | sold
transistors, fixed broken radios, and helped neighbors with errands—
not for money, but for the joy of creating and contributing. | remember
reading about Dhirubhai Ambani in a Gujarati magazine as a teen. His
journey from Yemen to becoming one of India’s greatest industrialists
left a deep impression on me.

Like Steve Jobs once said, “You can’t connect the dots looking forward;
you can only connect them looking backwards.” Now when | look back,
those small acts of hustle and curiosity were the dots.
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What were your early career days like
when you moved abroad?

Coming to the U.S. was like jumping into a different planet. | came with
hope in my suitcase and fire in my belly. | did everything—building products,
networking, sales, ideating with leading telecom giants on future of telecom.
It wasn’t glamorous, but it was honest work. It taught me humility and
adaptability.

In hindsight, those years were like the forge that sharpens the blade. |
studied markets during the day and worked at night. | was learning—about
technology, consumer behavior, and business dynamics. Every experience,
good or bad, became part of my DNA. Through these days emerged the
worlds leading giant Bankai Group.

..w\.

N

e — -

== SRl riranannneeeny

Asia Inc. 500
www.asiainc500.com




What was your big breakthrough moment
as a telecom entrepreneur?

The moment came when | realized that cross-border telecom services were full
of inefficiencies, delays, and opaque pricing. | decided to build a company that
would not only fix that—but elevate the experience.

We launched our first venture with a handful of people and a lot of conviction.
We created transparent rate systems, focused on reliability, and built long-term
relationships with telecom gaints. The growth was explosive because we were
solving a real problem.

rove of Intel said, “Only the paran0|d survive.” That hunger

y and ilobally
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How did you build a telecom
empire? What were your
core principles?

| built it on four pillars: Trust, Technology, Talent, and
Timing.

We invested heavily in tech—creating infrastructure
that could support millions of simultaneous
transactions (across voice, data, and SMS). We
focused on building trust with partners, vendors, and
employees. | believe in building with people, not on
people.

Culture was crucial. | always remembered what Satya
Nadella said when he took over Microsoft: “Empathy
makes you a better innovator.” | built a culture where
people felt heard, seen, and empowered. That’'s how
we scaled—from a bootstrapped startup to a billion-
dollar enterprise.

The telecom space is highly
competitive. How have you
continued to innovate?

Innovation isn't something you schedule—it’s
something you breathe. Every few years, we disrupted
ourselves. We entered VolP when it was risky. We
embraced Al-driven call routing long before it
became a buzzword. We expanded into underserved
geographies when others played it safe.

To stay ahead, | ensured we built a culture of
“questioning the obvious.” Like Jeff Bezos said, “It’s
always Day One.” That mindset has kept us lean,
hungry, and constantly reinventing.



You've now entered the
blockchain space. What drew
you to Web3 and the decen-
tralized economy?

After decades in telecom, | saw the pain points in
settlements, clearances, and trust layers. Blockchain
wasn’t just a new technology—it was the missing piece.
It promised transparency, immutability, and speed—
three things every global transaction needs.

| started exploring the ecosystem deeply. | wanted to

be a part of building the next internet—an internet of
value.

s about your investment
pport for ZEEBU. What
youbelieveinthisWeb3
re?

ZEEBU isn’t just another DeFi protocol. It’s the first on-
chain clearinghouse designed for telecom settlements.
That excited me. limmediately saw how it could reduce
friction, eliminate intermediaries, and bring real-time
transparency into billion-dollar transactions.

What impressed me most was the ZEEBU team—their
clarity of vision and their commitment to real-world
utility. Investing in ZEEBU wasn’t a financial decision—it
was a conviction call.

Like Naval Ravikant says, “Play long-term games with
long-term people.” ZEEBU is one such long-term game.

13
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You’ve built billion-dollar businesses. What’s
your secret to scaling and sustaining success?

There is no “hack.” It's about being unreasonably committed to your vision while being
brutally honest with your execution. | read a lot—biographies, history, philosophy. The
stories of people like Elon Musk, Narayana Murthy, and Howard Schultz inspire me
because they all faced adversity head-on.

| follow a simple framework:
Start with clarity. Scale with systems. Sustain with culture.

And most importantly, never let success make you soft.

What role has your family played in your
entrepreneurial journey?

Everything. My mother laid the foundation. Her grace, resilience, and wisdom are my
compass. Even in the toughest moments, I've drawn strength from her.

My wife is my silent strength. She’s co-owner of Bankai Agri-Foods, which has grown
into a successful dairy and agribusiness. She’s also a fierce animal rights advocate—she
even turned parts of our dairy into animal wellness place. Her compassion balances my
intensity.

My daughter Priyanka is a powerhouse. She leads the IT and fintech verticals with a
level of precision and foresight | truly admire. Watching her grow into a tech leader
makes me proud beyond words.

My son Rajis mywindow into the future.He’s deeply mvolVedm the Web3and blockch'al.hm" |
space. He’s not just riding the wave—he’s building it. We often bra{nstonm togéther apgl :
his perspective keeps me sharp. IS RN /g
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What advice do you have for young
entrepreneurs, especially those from small
towns like Gandhinagar?

Never let geography limit your ambition. Some of the world’s greatest minds have

come from the smallest of towns. Remember what APJ Abdul Kalam said: “Dreams are
not what you see in sleep; they are the things that do not let you sleep.”

Work hard. Be ethical. Think long-term. And most importantly, surround yourself with

people who uplift you. The journey is hard—but if you stay grounded and obsessed
with value creation, it will be worth it.

T — | 15 Asia Inc. 500
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What'’s
next for
Bankimbhatt?
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The journey never ends.I'mfocused onthe convergence
of telecom, finance, and blockchain. | want to build
infrastructure that outlives me—systems that make the
world more connected, equitable, and efficient.

Personally, I'm investing more time mentoring young
founders, scaling purpose-driven ventures, and
spending quality time with my family. I've realized that
legacy isn’t just what you build—it's who you build it with.
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Customer-Centric Selling:
Why Sales Must Be More
Human Than Ever

by Timothy John Curran

In today’s hyper-connected, digitally saturated
marketplace, customers are more informed,
empowered, and selective than ever before. They're
not just buying products or services—they’re
investing in experiences, trust, and relationships. L W
Traditional sales methods rooted in pressure tactics,
aggressive pitches, or product-first narratives are
rapidly losing relevance. The future of sales lies in
being customer-centric and human-centric—where
empathy, understanding, and value creation take

center stage.

18 Asia Inc. 500
www.asiainc500.com



From Product-Centric to
People-Centric

For decades, selling was largely product-driven. The
focus was on features, benefits, and competitive
pricing. But today’s buyers don’t just want to know
what a product does—they want to know how it fits
into their life, business, or goals. They expect the
seller to understand their pain points, motivations,
and aspirations before ever talking about solutions.

This shift from product-centric to people-centric
selling represents a fundamental evolution. It means
moving from closing deals to opening relationships,
from talking to listening, and from persuading to
serving.

The Empathy Advantage

Customer-centric selling starts with empathy. As
Daniel Pink writes in To Sell is Human, “The ability
to move others to exchange what they have for what
we have is crucial to our survival and our happiness.”
But to move others, we must first understand them.

Sales professionals must adopt a mindset of
curiosity—asking the right questions, actively
listening, and deeply understanding the customer’s
context. What are they trying to solve? What keeps
them up at night? How will this decision affect their
career, team, or bottom line?

When you view sales through the lens of customer
success, trust becomes the currency—and trust is
the foundation of every great sale.

19 Asia Inc. 500
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Sales Is Not a
Transaction, It’s a
Transformation

In human-centric selling, the goal isn’t

to get the customer to buy—it’s to help
them solve, improve, or grow. Every

sales interaction should be treated as an
opportunity to create value, whether or not
a purchase happens.

This approach requires salespeople to
evolve into advisors, educators, and
problem-solvers. It also means embracing
emotional intelligence—being attuned

to non-verbal cues, managing rejections
gracefully, and showing genuine care.

As Simon Sinek famously puts it, “People
don’t buy what you do; they buy why you
do it.” When sellers genuinely believe

in helping, not just selling, customers
respond in kind.
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Technology
Helps, But
Humanity Wins

While sales tech, CRMs, and
automation tools can streamline
processes, they cannot replace
the human touch. In fact, the more
digitized the world becomes, the
more customers crave authentic,
personal engagement.

Customer-centric selling
leverages data—but leads with
intuition. It uses tools—but
prioritizes relationships.
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Young Heart Attacks in India:
A Growing Health Crisis

Dr Gururaj Pramod
Certified Heart Failure Specialist,

Thought leader & acclaimed
speaker in Cardiology & Diabetes.

22

Consultant Intervention
Cardiologist,
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A Silent Epidemic
Among the Youth

India is witnessing a troubling surge in heart
attacks among young adults—a phenomenon
that defies traditional beliefs that heart disease
is a condition of old age. Recent data from 2020
to 2023 paints a disturbing picture: nearly 50% of
all heart attacks in India occurred in individuals
under 40 years old. What was once rare is now
alarmingly common—and it’s time to understand
why.

Shocking Regional
Insights

In a study conducted in Ahmedabad, 15%

of individuals under 40 were found'to have
advanced atherosclerosis, a condition where
arteries become dangerously narrowed by
plaque buildup. Similarly, Karnataka reported
18-23 sudden cardiac deaths among people
below 40 in a single month. These aren’t
isolated incidents—they represent a widespread
and growing crisis.



Root Causes: More Than Just Genes

While genetics may play a role, lifestyle and environmental factors are now the major
contributors to early heart disease in India:

Unhealthy Diets: Fast food, Sedentary Lifestyle: Office
refined sugars, processed jobs, screen time, and lack of
meats, and trans fats are physical activity are leading to
replacing traditional, balanced rising obesity rates and poor
meals. cardiovascular-health.

Subttance Use: Smoking, Chronic Stress: Competitive

alcohol abuse, and drug use - work environments, social
pressure, and urban living

contribute to sustained stress

and poor sleep patterns.

are major risk enhancers.

in metropolitan cities, . undiagnosed congenital heart
and exposure to harmful issues are common among the
pesticides are increasingly young.

linked to cardiac damage.

F
/

/

Post-COVID-19
Complications: Emerging
studies suggest that
COVID-19 may have
lasting effects on the heart,
even in asymptomatic or
mildly symptomatic young
individuals.

Enyironmental Expos_;_l_rﬁ:' . Uht eflging'Cenditions:
~ Air pollution, especially L / Diabetes, hypertension, and
L/
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The Invisible Warning Signs

One of the most concerning aspects of heart disease in the young is that it often goes
unnoticed until it's too late. Unlike older adults who experience classic chest pain,
younger patients may only show non-typical symptoms like:

’ Jaw pain Persistent fatigue
0 Nausea or vomiting e Shortness of breath

In many tragic cases, sudden cardiac arrest occurs without any prior warning.

Prevention Is Possible

The good news is that early action can save lives. Prevention strategies and awareness
campaigns can drastically reduce risk levels among young adults. Here are key steps:

1. Start Regular Health Check-ups 4. Manage Stress and Sleep: Yoga,
Early: Don’t wait until your 40s. Begin meditation, regular sleep cycles,
monitoring blood pressure, lipid and mental health check-ins are
profile, and blood sugar in your 20s or crucial.
30s.

5. Recognize Emergency Signs:

2. Eat Smart and Stay Active: Choose Understanding the early symptoms
whole foods, exercise for at least 30 and acting within the golden hour
minutes a day, and avoid junk food. can be life-saving.

3. Avoid Tobacco and Excess Alcohol: 6. Learn CPR: Basic training in
These are direct triggers for Cardiopulmonary Resuscitation
cardiovascular diseases. (CPR) can make a difference in

critical moments.
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Final Takeaway

The surge in young heart attacks in

India is a multifactorial health crisis. It's
driven not only by what we eat or how
we live, but also by what we ignore—
routine screenings, stress levels, and
environmental impacts. However, this

is not a hopeless battle. By prioritizing
awareness, lifestyle changes, and early
detection, India’s youth can protect their
hearts—and their future.

Asia Inc. 500
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Power Without Authority:
Leading Beyond Titles

26
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By Suraj Srivastava
Strategic Career Leader | Career Transition Coach
Community Builder | Speaker & Writer

“Power is not given to
you. You must take it by
lifting others as you rise.”

— Suraj Srivastava.

Authority often arrives in a suit, seated at the
head of a boardroom table. But true power?
That walks in quietly, listens deeply, and lifts
others before lifting itself.

In most corporate settings, authority is
associated with designations, control, and
seniority. It sometimes manifests as over-
instructing, commanding, or asserting
dominance. But power—real, enduring power
is something else entirely.

Power is influenced without noise. It comes
from credibility, insight, empathy, and the
ability to uplift others. It is earned, not worn.
Whether guiding a colleague, resolving a
family issue, or helping a team thrive, real
power is built on the quiet courage to help
others rise.



Ancient Wisdom,
Modern Relevance

Leadership has always
carried a deeper
meaning than just
holding a position.
When we look closely at
teachings from different
parts of the world, a

common thread appears:

leadership starts from
within.

In the Bhagavad Gita,
Lord Krishna did not
order Arjuna to fight.
He stood beside him,
offered perspective,
and gave him the space
to choose. His strength
came not from authority,
but from his ability to
guide with purpose and
presence.

Peter Drucker once said,
“The most important
thing in communication
is hearing what isn’t
said.” As fellow leaders,
we know that people

do not always need
answers; they need to
feel understood. That is
where trust begins.

The Dhammapada
(scriptures in Buddhist
philosophy) reminds us
that conquering one’s

g 07

Rousseau was a Swiss-
born French philosopher,
writer who taught that
real strength becomes
meaningful only when

it turns into trust and
shared responsibility.

Whether from Indian
scripture, Buddhist
thought, Stoic wisdom,
or Enlightenment
philosophy, the message
is clear: Real leadership
does not shout. It listens.
It grounds. It earns

its place, not through
position, but through
character.
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The Interview
That Changed Me

In the early years of my career, | sat across from a sharp and
confident woman leader. She listened attentively and smiled
at my candid responses. Then she asked, “What can we offer

you?’

| replied honestly: “l am still learning and evolving.”

Instead of judgment, she offered appreciation. That day, | was
not just interviewed, | was invited to grow. Her quiet assurance
taught me more about leadership than any title ever could.

Choosing Discomfort
Over Familiarity

Among fourteen new hires,
we were asked to choose our
work sectors. While others
chose familiarity, | selected IT
& ITeS, a domain | knew little
about. Based in Silicon Valley,
the stakes were high, but so
was the learning potential.

| began from scratch:
networking, cold calling,
and manually building lead
lists. Speaking with technical
clients initially intimidated
me. But | soon realised
their worldview was simply
different. By adjusting my
approach and learning
their language, | found a
connection.

Asia Inc. 500
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From Execution to
Empowerment

Within three years, | had built
a team, exceeded targets,
and earned a promotion

to lead a function. But
stepping into leadership
came with new challenges.
Some team members had
more experience. Some had
stronger networks. They had
hoped for the same role.

| did not assert authority; |
extended trust. | invited them
to their input, gave them
space to act, and celebrated
their wins. | did not act like a
boss. | became the bridge.

From Boardroom to
Neighborhood

For six years, | served as
president of a government
housing board. It was no
executive suite. | led a

diverse resident group—
senior citizens, disgruntled
neighbours, and a few who
offered more complaints than
solutions. One man, who never
paid his dues, always had
advice.

This was a living classroom
with emotional intelligence. |
learned to listen before acting
and to understand before
enforcing. It was human-
centred leadership, design
thinking in everyday life.

The Buddha reminds us: "To
conquer oneself is a greater
task than conquering others."
In communities, that truth
carries more power than any
formal title.
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R 10 Daily Habits to Build Power

PERTRI IS Without a Title

1 Listen deeply, especially to those junior to you.
2 Present problems and invite shared solutions.
3 Be transparent in both success and failure.

4  Show people what is in it for them.

5 Pause before saying no. Reflect first.

Mentor others. Do not fear becoming replaceable.

Celebrate others publicly. Say: “It wasn't possible without you.”

8  Share yourjourney, truthfully.

9 Learn from everyone, regardless of age or title.

10 Be real. People follow authenticity, not performance.

Leadership begins long before a title arrives and lasts long after it is gone. Influence, when rooted

in presence and purpose, creates ripples that designations never can. Even your voicemail says,
‘Leave a message after the beep.” In a world full of noise, your presence is your power.

Be the person others rise with. Be the quiet power in the room.

More power to you.
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www.asiainc500.com



Where Al Gets to Work,
With Just a Prompt

Kodeus empowers anyone to create

Ko D E U S intelligent agents that think, act and connect

with tools — all through conversation.

Most Al systems today require you to adapt to the tool. Kodeus flips that entirely.
What if, instead, the tool adapted to you?

Kodeus is building the agentic future where anyone can create an autonomous Al
agent as easily as chatting with ChatGPT. Just describe what you need:

In seconds, Kodeus understands your intent,

identifies the right tools, connects the dots
and deploys an agent that gets the job done
— end to end.

Kodeus agents are dynamic, multimodal workers that can read, write, trigger
automations and even learn from feedback. Whether it’s posting content to your
professional network, replying to community questions 24/7, monitoring crypto
wallets or executing a token swap, Kodeus enables users to create smart agents
without writing a single line of code.

Organizations, too, can use Kodeus to spin up domain-specific agents that automate
entire business workflows across teams, tools and processes.

@ Built for Real Work, On-Chain

\\'
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Behind this simplicity is a powerful orchestration layer. Kodeus uses natural language
intent recognition to understand what the user wants, then selects the right tools from
a library of over 4,000+ supported tools and integrates them instantly. It's Al that not

only listens but acts, connecting seamlessly across calendars, spreadsheets, emalls

APlIs and on-chain protocols. :

The vision was born from a powerful question: Can we make Al truly useful, W|thout
the need for code, configuration or context- SW|tch|ng‘7 .

The founding team — Murali Reddy, Dr. Balaji
. Parasumanna and Sooryah Pokkali bring deep
expertise across decentralized systems, Al
research and enterprise teeh, having built products
: 'Used by millions and led successful exits.

Now, as Kodeus gears up for its public launch,
users will be able to generate agents, assign real
tasks and experlence the next frontier in intelligent
automation.

®  Assoftware evolves from static apps to responsive
& thinking agents, Kodeus is building the
infrastructure where that future comes alive.
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Beyond
Intelligence:
The Future of Al

and the Vision of

Avyan Al

By,
Sudhakar Ganta &
Srinivas Bommena

Co-Founders, Avyan Al
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In the last decade, Artificial Intelligence has
moved from the edges of innovation to the
heart of transformation across industries.
What was once a buzzword confined to
research papers and tech expos is now
quietly embedded into everyday life starting
from personalized recommendations to
advanced diagnostics and intelligent
automation. Artificial Intelligence is poised
to become as foundational to modern life

as electricity, an invisible force powering
every aspect of society, from how we learn
to how we heal, build, and govern. Like
electricity ignited the industrial age, Al is the
catalyst for a new era of civilization-scale

transformation.

The Evolution of
Al: From Tools to
Collaborators

The narrative around Al has shifted from just
a set of algorithms or robotic automations
to becoming an agentic collaborator by
becoming a partner in creativity, decision-
making, and discovery. With the rise

of Generative Al, Agentic Frameworks,

and multimodal models, machines are
increasingly capable of working with
humans rather than simply for them.



We are witnessing the birth of Al-native organizations, where decision-making, customer

interaction, design thinking, and even innovation cycles are augmented by Al systems. These

Al agents are context-aware, continuously learning, and capable of adapting their behaviour,

making them critical to scaling expertise in a world where speed and personalization are the

new competitive moats. Traditional organizations must now embrace Al-first principles not as

a tool bolted onto existing workflows, but as a core operating mindset that rewires how value

is created, delivered, and scaled.

The Future of
Al: Human-Al
collaboration

At Avyan Al, we believe the future

of Al lies in Human-Al collaboration.
The real power emerges when

human insight, empathy and ethical
reasoning are coupled with the speed,
scale, and pattern recognition of Al

systems.

The focus must now
shift toward:

Human-Al collaboration frameworks

that foster co-creation.

Responsible Al practices that ensure
transparency, fairness, and governance.

Context management for Al agents,
where understanding shifts in user
intent or environment becomes critical
for trust and usefulness.

Real-time integration into workflows
and decision systems—moving

from dashboarding to true decision
intelligence.

33 Asia Inc. 500
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Avyan Al: Building the Future, Responsibly

Founded by Sudhakar Ganta and Srinivas Bommena, Avyan Al Consulting LLP is a fast-
growing consulting and product development firm headquartered in India. Together,
we bring decades of global experience in enterprise technology, data platforms,

and Al innovation. We partner with enterprises across financial services, automotive,
healthcare, and retail to help them build, deploy, and scale Al solutions responsibly.

What sets us apart is our holistic approach—from data engineering foundations to
LLM-based agent design, AI/ML model development and RAG-based enterprise
knowledge systems. We specialize in:

« Building Al-driven products &
solutions

« Context-aware Al agents

« Corporate Al Training programs
designed to upskill employees

+ Low-code and no-code Al
solutions for rapid enablement

« Research-backed solutions
using open-source and cutting-
edge frameworks

As part of our Avyan Al Mentorship
Circle, we are deeply committed
to nurturing the next generation of
talent by offering free mentorship
to college graduates on all aspects
of Al Technology. Our goal is to
bridge the gap between academic
learning and real-world skills and
by investing time, knowledge, and
guidance, we aim to empower
young minds to become creators,
problem-solvers, and responsible
tech leaders of tomorrow.
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Meet the Founders

Sudhakar Ganta
CEO

is a Data and Al strategist with over
25 years of IT experience, including

leadership roles across the US, India,
and Europe. He is passionate about
helping enterprises embed Al into
decision-making and build scalable
data platforms.

Srinivas Bommena
Chief Al Officer

brings deep expertise in Al/ML, Cloud Data
Platforms, Big Data, Data Governance, and
Al solution architecture. A technologist
and business enabler, Srinivas focuses

on helping organizations transition from
exploratory Al to production-grade
solutions with real business impact.

The Road Ahead: Intelligence with Intention

The future is about who can align Al with real human goals, adapt with agility, and
design systems that are resilient, inclusive, and trustworthy.

At Avyan Al, we are proud to be part of this once-in-a-lifetime transformation—
shaping not just what Al can do, but what it should do by incorporating all aspects of
Governance Practices, as we navigate one of the most profound civilization-changing

technologies of our era.

About the Authors:

Sudhakar Ganta and Srinivas Bommmena are co-founders of Avyan Al Consulting
LLP, a boutique Al consulting and innovation firm. With combined experience

spanning 50+ years, they help enterprises unlock the full potential of Artificial
Intelligence by combining business insight with cutting-edge technology. Their
mission: make Al accessible, actionable, and ethical.
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Meditation:

A Life-Changing Practice for Students,
Professionals, and Entrepreneurs

By Adiraju Raghu Ram

In a fast-paced world defined by deadlines, distractions, and digital overload, finding
stillness is becoming a necessity, not a luxury. Whether you’re a student preparing
for competitive exams, a working professional juggling tasks, or an entrepreneur
navigating uncertainty, meditation can be your greatest ally.

K

Why Meditation
Works for Everyone

Meditation isn’t reserved for monks or

spiritual seekers—it is a powerful life tool
accessible to all. Backed by science and
practiced by high performers across
industries, meditation enhances overall well-
being and performance by harmonizing the
body, mind, and emotions.
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Here’s how it transforms lives:

10 Transformational Benefits of Meditation

1. Reduces Stress
Meditation lowers cortisol levels—
the stress hormone—helping you
feel calmer and more in control,
especially during high-pressure
moments.

2. Improves Focus and Resilience
Regular practice trains your mind
to stay attentive and bounce back
from challenges. You respond, not
react.

3. Enhances Emotional Healing
By bringing inner calm, meditation
helps you process emotions better,
leading to healthier relationships
and better decision-making.

4. Boosts Self-Awareness

You begin observing your thoughts
and actlons without judgment,
i about who you are

persistence—crucial t\rl
students and entreprer

10. Improves Overall Performance

6. Reduces Anxiety

Meditation quiets mental chatter
and releases accumulated anxiety
from your nervous system.

. Improves Sleep Quality

A settled mind leads to deeper,
uninterrupted rest. Many report
falling asleep faster and waking up
refreshed.

. Declutters the Mind and Sparks

Creativity

When mental noise reduces,
creativity flows effortlessly—ideal
for problem-solving and innovation.

. Promotes Physical, Mental, and

Emotional Wellness

It's holistic—what’s good for your
mind also heals your body and
balances your emotions.

?rk output, Ieadershlp
ﬁfgg_tgveness, and business growth.
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How Long Should | Meditate?

- Beginners: Start with 10 to 15 minutes daily.
« Gradually increase to 20-25 minutes as you get comfortable.
It's okay if thoughts arise—it’s part of the optimization process. A mind with fewer

thoughts is not “better,” it's just a more settled state. There is no right or wrong—just
be with yourself.

Recommended Meditation
Tools and Resources

To make your journey smoother, here are a few excellent ways to start:

Sattva App - Offers YouTube Channel: @ Sahaj Samadhi Dhyan
guided meditations, MeditationsByGurudev Yoga - An advanced
mood trackers, and - Guided sessions by mantra-based
timers rooted in ancient Sri Sri Ravi Shankar, meditation practice
Vedic practices. suitable for all that helps deepen yo
levels. experience. (Offered by
The Art of Living) !
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Final Thoughts

Meditation isn’t about escaping life—
it's about engaging more fully with it.
Whether you're studying, climbing
the career ladder, or building the next
unicorn startup, a calm and centered
mind is your most valuable asset.

So take a breath. Sit still. Let go. And
discover the power of being fully present.

Because in the quietness of your breath
lies the loudest truth of who you are—and
what you're truly capable of.

About the Authors:

Adiraju Raghu Ram (Founder, Mind Beans India)

Adiraju Raghu Ram is the founder of Mind Beans India, an initiative dedicated to guiding
individuals through career, parenting, and retirement transitions with clarity and purpose.
As a seasoned career, parenting, and retiral counselor, he brings deep insights into human
behavior and life coaching.

He is also a senior faculty member with The Art of Living, where he teaches Yoga,
Meditation, and Stress Management to a diverse audience—including corporate
professionals, defense personnel, and individuals seeking greater balance in life.

With decades of experience and a compassionate approach, Raghu Ram continues to
empower people to live more conscious, calm, and purpose-driven lives.
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Harsh Barwani:

Leading Jetking into
the Blockchain Era

How Jetking Infotrain Became

India’s First Public Company to

Invest in Bitcoin and Embrace a
Decentralized Future

In India’s traditionally conservative corporate
environment, bold moves are rare—especially
when it comes to cryptocurrencies. But every
once in a while, aleader emerges who'’s not
afraid to challenge the status quo. Harsh
Barwani, CEO of Jetking Infotrain, is one
such visionary. Under his leadership, Jetking
has become the first Indian public-listed
company to invest in Bitcoin, marking a bold
and unprecedented step in India’s financial
and technological narrative.

For decades, Jetking Infotrain has been
synonymous with IT education in India.
Generations of students have walked
through its doors to gain the skills required
to navigate the digital world. But Barwani’s
vision is not confined to classrooms. He

is determined to rewire the very DNA of
Jetking—from a training institute to a beacon
of innovation, decentralization, and Web3-
first thinking.

A Legacy Built on Tech Education

Founded in 1947, Jetking is one of India’s
oldest and most recognized IT education
companies. Its legacy is defined by its role in
democratizing access to computer literacy,
hardware training, and digital skills for young
Indians across urban and semi-urban markets.
The company grew alongside India’s tech
evolution, pivoting from DOS to Windows,
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from LAN networks to cloud computing,
and now—under Barwani—from centralized
systems to blockchain and decentralized
technologies.

What distinguishes Jetking isn’t just its
longevity, but its agility. It has consistently
reinvented itself to stay relevant in an ever-
evolving technological ecosystem. That
agility, combined with Barwani’s futuristic
mindset, laid the foundation for its most
radical transformation yet.



The Man Behind
the Bold Move

Harsh Barwani is not your typical CEO. With
a unique blend of strategic conservatism
and bold risk-taking, he has always believed
in being one step ahead of the curve. “In a
world where change is the only constant,”
Barwani says, “you either disrupt or get
disrupted.”

When Barwani assumed leadership at
Jetking, he made it clear that he wanted
the company to do more than just adapt to
trends. He wanted it to define them.

His decision to diversify Jetking’s treasury
into Bitcoin was not made on a whim. It was
rooted in a deep understanding of global
financial dynamics, inflationary pressures,
and the growing institutional legitimacy of
digital assets.

“We've taught generations how to use
technology,” he says. “Now, we’re using that
same conviction to embrace the future of
money.”

India’s First Public
Company to Invest
in Bitcoin

Jetking’s announcement in early 2025 that it
had allocated part of its corporate treasury
to Bitcoin sent ripples through India Inc.

In a country where regulatory uncertainty
around crypto still looms large, such a move
was nothing short of audacious.

According to Barwani, this decision wasn’t
just about returns—it was a strategic hedge
and a signal of where the world is headed.
“Bitcoin is digital gold. As the world gets
more digital, so will its reserves of value,”
he noted. “We see this as part of a long-
term macroeconomic bet on scarcity,
decentralization, and sovereignty over
capital.”

While global giants like Tesla,
MicroStrategy, and Square have already
led the way internationally, Jetking’s
move places it in a pioneering position
within India’s tightly regulated financial
ecosystem.
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Navigating a
Challenging
Reqgulatory
Landscape

One of the most striking aspects of this
strategy is that it comes at a time when
India’s regulatory climate for crypto remains
murky. The government has not yet fully
clarified the legal status of digital asset
holdings for corporations. Despite this,
Jetking moved ahead.

“We’re not betting on regulation,” says
Barwani. “We’re betting on direction. And
the direction is clear—the world is going
decentralized.”

He adds that their decision was based on
due diligence, legal consultation, and a
calculated risk-reward matrix. The company
maintains complete transparency with its
investors and stakeholders, emphasizing
long-term value over short-term
speculation.
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Redefining
Corporate India’s
Financial Strategy

Jetking'’s treasury move into Bitcoin could
open the door for other public and private
companies in India to follow suit. Much like
Michael Saylor’s strategy at MicroStrategy,
Barwani sees this as a catalyst for change.

“Institutional-grade digital assets like
Bitcoin are now part of the modern treasury
toolkit,” Barwani asserts. “Inflation, currency
devaluation, and geopolitical risk are very
real. Bitcoin is our way of future-proofing
Jetking’s balance sheet.”

This move is not just symbolic—it’s
revolutionary, particularly for a public
company governed by board compliance
and shareholder scrutiny.




Beyond Business:
A Mission-Driven
Vision

What makes Barwani’s approach
compelling is that it isn’t just financial—it’s
philosophical.

He believes that education must evolve
alongside innovation. To this end, he is
personally involved in reimagining how
blockchain and decentralized systems can
be integrated into mainstream learning.

From collaborating with Web3 firms

to developing token-based learning
incentives, Jetking is now experimenting
with blockchain-powered pedagogy—
breaking barriers in how knowledge is
accessed, owned, and verified.

Barwani adds, “If we can teach a student
in a small town in India how to build a
smart contract and deploy it on Ethereum
or Solana, we're changing the economic
ladder for that family forever.”

A Defining Moment
for India Inc

Harsh Barwani’s leadership at Jetking
represents a seismic shiftin how Indian
enterprises view innovation. His willingness
to take calculated risks, challenge legacy
thinking, and embrace a decentralized
future is a roadmap for the next wave of
corporate leaders.

In an environment where caution often
trumps creativity, Barwani is proof that
clarity of vision and courage of conviction
can redefine an industry—and possibly an
entire generation of Indian business.

Jetking’s journey into Bitcoin and
blockchain is more than a corporate
strategy—it’s a statement of intent.

The future isn’t just coming. Under leaders
like Harsh Barwani, India is helping build it.

i
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IPBL: REDEFINING COMBAT
SPORTS IN AN AiI-DOMINRATED

WORLD

In an era where content increasingly faces
the threat of losing its originality and
essence due to artificial intelligence, the
Indian Pro Boxing League (IPBL) emerges
as a breath of fresh air. Founded by serial
entrepreneurs Akshar Madhavaram and
Prashanth Singh, alongside entertainment
industry heavyweight Rana Daggubati’s
L Spirit Media, Anthony Pettis (ex-UFC world
| 'champion), and Andre Timmins of Wizcraft,
IPBL is reshaping the Indian combat sports
landscape through authenticity, innovation,
"'and global collaboration.

"/ India, homg‘t'd/one-fifth of 41e global
% population, has historically showcased
? < exceptional talent in.combat sports.
However, it lack e infrastructure and

entertainment-driven approach to fully
commercialize ary'popularize the sport.

Recognizin\g this gap, the IPBL founders
set out with %Id vision: i

-vast youth population, foster a courageo

mindset, and promote a sustainable, healthy

Iife’%hrough professional boxing.

~Unlike traditional combat sports leagues
globally, IPBL introduces a uniquely
amb s structure. With a massive sc
events and bouts
roster of 200+ fighters distributec
six weight categories, competing through
400+ electrifying fights annually. Each
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event is meticulously curated not just as a
sporting competition, but as an immersive
entertainment experience, uniquely blending
high-intensity bouts with popular culture
elements.

The league has successfully hosted marquee
events like “Road to IPBL 1” and “Road

to IPBL 2,” broadcasted globally through
platforms like DAZN, achieving impressive
viewership metrics and substantial social
media reach. Events such as BoxingBay,
another innovative property by IPBL, have
amplified fan engagement by placing boxing
bouts in unconventional, vibrant venues—
breweries, studios, and clubs—thereby
creating an unprecedented experience for
fans.
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The involvement of Anthony Pettis,

former UFC World Champion and globally
recognized combat sports icon, further
elevates IPBL’s credibility and global reach.
His active participation underscores IPBL’s
international appeal, creating pathways for
Indian boxers to compete globally without
leaving their home country, thus preventing
talent drain.

entertainment industry
the gap between sports
entertainment.

In addition, Akshar Madhavaram, Prashanth
Singh, and Anthony Pettis are also driving
innovation through 12R, a web3 fan
engagement app designed to empower
boxing and MMA events globally. By
leveraging blockchain technology and
digital assets, 12R aims to revolutionize

fan interactions, deepen engagement, and

\'\\‘ -.
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.‘ng a PBL envisions positioning Hyderabad—and eventually India—. . ‘
lc

.combat sports. Upcoming partnerships with international franc

oss-bord.ents are set to further showcase India’s burgeoning bo.‘ . ‘

In essence, IPBL
movement, blending

talen

a sporting league but a transformative
esilience inherent in boxing with the glamour
and global connectivit ment. As Al reshapes content consumption,
IPBL’s genuine, human-drive ives promise a bright future for Indian sports,
entertainment, and youth empowerment.
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Jarrod ( Ring Announcer), Rana Daggubati ( Actor and Founder, Spirit Media), Akshar
Madhavaram ( Co-founder IPBL and 12R) and Anthony Pettis ( Ex UFC Champion and
Co-founder APFC & 12R)
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Sergio Pettis (MMA World Champion) vs Sabari Jaishankar (WBC Middle East and
India Champion) face off at Road to IPBL 2 event on March é6th in Hyderabad
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The School That Builds

Entrepreneurs: Inside Bower’s
Bold Rethink of Education

It all started where most
brilliant ideas stop —
failure.

A decade ago, a young
Vellore Institute of
Technology student
named Pavan Allena
found himself chasing

a promising idea: a
GPS-enabled school-

bus tracking system. It
was practical, intuitive,
and deeply needed. But
before he could figure out
how to build and launch it,
someone else had already
beaten him to market.

That early stumble,
however, planted a far
bigger question in his
mind: What stops young
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people from taking

ideas to execution? The
problem wasn’t passion.
It was the absence of a
roadmap. No mentors, no
exposure, and no formal
way to understand how
entrepreneurship actually
works.

His next venture,
Metamorphosis, was built
to address that exact gap
by introducing thousands
of school students

to entrepreneurial
thinking. It grew rapidly,
scaling across schools
and curricula, and was
eventually acquired by
BrightChamps.

Bi.wer

School of Entrepreneurship

But the vision didn’t stop
there.

What began as a fix

for one broken link

in the system grew

into something far

more ambitious: the
Bower School of
Entrepreneurship. The
School opened its doors
to aspiring entrepreneurs
in 2024, at Hyderabad’s
largest tech park. Today,
it's arguably India’s only
institution that offers
entrepreneurial education
across age groups — from
eight to eighty.




Not Just Teachers—Co-Builders

Bower’s academic team is far from
traditional. Here, the faculty includes
international academics, startup
founders, industry CXOs, and domain
experts who don’t just teach from books.
They draw from boardrooms, broken
ventures, and billion-dollar journeys.
What makes them unique? Every member
of the founding team is encouraged to
pursue their entrepreneurial projects or
collaborate with students on theirs. The

walls between teacher and doer have
been dissolved.

The curriculum is just as unorthodox:

live case studies that explore failures as
much as successes; bi-weekly dispatches
sent to school students across the
country, making entrepreneurship part

of everyday thinking; and soon-to-be-
launched weekend schools for students
from Classes 8-12, making space for
innovation alongside academics.
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A Full-Stack Approach to
Entrepreneurial Education

This first-of-its-kind school of
entrepreneurship draws its name from a
shaded, nurturing space under trees or
climbing plants in a garden or wood. The
same space where Newton was sitting
when he discovered gravity! A fertile space
for ideas to emerge, bloom, and grow. In
many ways, that’s exactly what the Bower
School of Entrepreneurship sets out to be:
a nurturing ground where ideas spark and
founders take shape.

For this, Pavan Allena, with a robust
founding team of experts, which includes
celebrated entrepreneurs, venture capitalists,
academicians, and industry experts, has
created an all-encompassing learning
community that serves students across

age groups. The School has three flagship
programmes: School of Early Entrepreneurial
Development (SEED), a UG-level programme
in Business Understanding, Innovation,
Leadership, and Design (BUILD), and an
executive learning programme in Leadership
& Entrepreneurial Aptitude Development
(LEAD).

Through SEED, Bower offers a customisable
curriculum support to K12 schools in
disciplines like financial literacy, artificial
intelligence, and design thinking - the

core pillars of modern-day entrepreneurial
wisdom. Already, 3000+ partner schools have
introduced the Bower SEED modules in their
campuses, training students from grades

3 to 12. Along with this, Bower Campus
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hosts summer and winter camps for young
students. The first editions of both camps
have seen dozens of students stepping out
with inspiring product prototypes, including
a mental health & wellness kit for students,
a smart bagpack that has safety features
embedded, and a humble anti-spill straw, to
name a few.

Nextly, BUILD is a UG-level programme
which will welcome its first batch of
students in July 2025. In this three-year
journey, students will not only study how to
be a great entrepreneur but will also build
their own ventures. With a curriculum that
blends startup studios, business design labs,
international excursions, and mentorship-
led execution, BUILD treats students as
entrepreneurs in residence, not just learners.

And for working professionals and early-
stage founders, Bower offers LEAD, a flexible
four-month executive program designed to
deepen strategic thinking and scale ventures
sustainably. The first batch of LEAD’s
Venture Building Programme has already
started working on its prototypes and has
had two rounds of demo days. The brilliant
students are working on some interesting
projects like a smart bicycle, sustainable
fashion, and a food-tech platform for
restaurant service providers etc. Its Venture
Capital Programme is scheduled to launchin
August 2025, which will give the students a
head start in the investment space as well.



Building A Community of Founders

While the School has built learning solutions
for entrepreneurs of all ages — from primary
school students to working professionals

— it has not limited itself to just classrooms
or curricula. The idea is simple: building an
entrepreneurial mindset takes more than
lessons. It takes constant exposure to ideas,
people, and possibilities.

This is why Bower continues to open its
doors to a much wider circle, not just
enrolled students, but also aspiring founders,
teachers, parents, mentors, and curious
minds from across the country through its
multiple public properties.

Bower Masterclasses and Fireside Chats are
the most exciting ones, where they bring
India’s leading entrepreneurs & thought
leaders into intimate, no-filter conversations
with curious minds. Anyone can sign up for

B:..wer

School of Entrepreneurship

these sessions that keep happening every
week on the Bower Campus in Hyderabad.
Some of the prominent speakers have been
Kishore Indukuri of Sid’s Farm, Aisshwarya
DKS Hegde of NHVPS, and celebrated
national award-winning film producer & actor
Tharun Bhascker.

Bower also hosts a bi-annual Founders’
Arena, a high-energy pitch event where
early entrepreneurs get live feedback from
seasoned investors and operators. It also
has its annual 18Under18 Awards, where
teen founders who are creating meaningful
impact through bold ideas are celebrated.
The School is also working on its in-house
publication B-Dispatch, which will cater to
school students exploring the big questions
shaping the future of entrepreneurship
through essays, interviews, and ideas.

Y
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Young Stars

PEOM

On the first day of christmas
The founder pitched to me

12 million asking 8 employees

11 finance reports 7 different products
10 novel features 6 iterations

9 anecdotes 5 PPTs

And a promise of great equity

Krittik Vemuri
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Clear Mirror and Clear Vision

“Aayina Saaf Hai” — The Mirror is Clean: A
Spiritual and Professional Reflection.

While reading a book, | came across a tradition from Varanasi, where sadhus greet
each other with the phrases “Aayina Saaf Hai” (the mirror is clean) and “Drishti Saaf
Hai” (the vision is clear). These words carry deep spiritual significance, reflecting the
profound aspects of spiritual growth and the journey toward self-realization. These

concepts may be used in the corporate world as well.

“Aayina Saaf Hai” —
The Mirror is Clean:

In our everyday life, we use a mirror to see how
we appear before stepping out into the world. It
helps us ensure we are presentable and prepared.
In spirituality, however, the mirror symbolizes the
mind or consciousness. A clean mirror reflects
reality clearly, without distortion. Similarly, a pure
and disciplined mind reflects the true nature of
the self and the world without the filters of ego,
attachment, or illusion.

Yet, the mind often becomes clouded with -

impurities — negativity, desires, and-distractions
— which prevent us from seeing our true selves.
These impurities distort'our perception, much
like dust on‘amirror distorts our reflection. Just
as we clean a mirror to see our real image, we
must purify the mind in spirituality to see our

The Corporat
Mirror:

In In the professional sphere, many of
us fail to see ourselves. Without proper
guidance, mentoring, and honest
feedback, we assume our perception
of ourselves—our strengths,
weaknesses, and decisions—is always
correct. We often lack the clarity to

understand our unique abilities
areas for improvement. Worse, some
are aware of their s but prefer

_to maintain the status quo, avoiding

the effort required to improve.
Unfortunately, the people around

us often hesitate to provide honest
feedback, choosing to agree with us
or remain silent. Even in organizations
that claim to value mentoring and

[ —

inner truth. It requires constant practice and self-
awareness to overcome the mind’s tendency to
follow fleeting sensual pleasures and distractions.

This|struggle between clarity and clouded
perception is a spiritual challenge and a common
theme in the corporate world.
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feedback systems, these initiatives
frequently exist only on paper, to be
showcased when external evaluators
assess the organization. The spirit of
these practices is often neglected or
weakened.



Employees may rise through the ranks as time passes, but their leadership skills and self-
awareness remain stagnant. This lack of genuine self-reflection can contribute to a toxic work
culture. It is time for all of us to take a moment to look into the mirror of self-awareness, to
clear the dust of ego and ignorance, and to be open to constructive feedback and criticism.
Only by doing so can we see ourselves as we truly are and take the necessary steps to evolve
personally and professionally.

“Drishti Saaf Hai” — The Vision is Clear: Spiritual
Significance of Clear Vision:

“Drishti” refers to one’s vision or A clear vision,in this sense,

perspective, both literally and spiritually. also symbolizes freedom from

A clear vision means seeing things as they attachments and desires. By taking

are—free from the fog of illusion, bias, and a dispassionate and disillusioned

misconception. approach to work and life, we can
avoid the miseries that come with a

In everyday life, we tend to view the distorted view of reality.

world through the lenses of our own

experiences, our memories, and our Clear Vision in the

ego. These lenses can be foggy.Our o

past experiences might belinaceurate or COi‘pOfate WOI’ld <

incomplete, and our ego reinforces/our, :
belief that our view is the only correct ust/as “Drls t| Sa iZis essentlal
one. This skewed perspecth&ften Ieadﬁ fo% i ﬁ\.:ls equally
to conflict and misunderstanding, as we it r&fessronal reajm. In

rarely allow room for other wewpofnts or- :/’ ofganiz
question our assumptions. p v

In spirituality, having a “clear visi
implies perceiving eternal truth. It's

seeing beyond the surface-lev;%rld o
forms and recognizing the more profound
underlying unity of all existence. This
clarity comes from inner purification;
bringing both inner and outer clarity.
Spiritually clear vision means seeing the
true nature of oneself (free from ega
and illusion) and seeing others and the

world with compassion, wisdom, and
detachment.

‘ rketing strategi
i IOQ making usually gets §l¢uded
personal bias'and mconszlete
inderstanding. | .

A
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In business, effective leadership requires seeing people and situations as they are rather than
how we assume or expect them to be. Communication in organizations often flows in only one
direction, and there’s little scope for honest dialogue or constructive feedback. This lack of
clarity usually leads to inefficiency and stagnation.

Take, for example, the typical scenario in companies where a new leader takes charge.

The first move is often to introduce high-profile initiatives, many of which are old ideas
repackaged with fancy new names. While these efforts might sound impressive, they rarely
work long-term because they fail to address the core realities of the situation. They build
these initiatives typically on assumptions rather than on an unbiased understanding of
customer needs, employee capabilities, or market conditions.

A leader with a clear vision—"Drishti Saaf”’—will take the time to see the real needs of
customers, the actual capabilities of staff, and even'the competitive landscape. Doing so
better equips the leader to make sound decisions that drive meaningful results. Moreover,
when an organization sees the world as it truly is, it eliminates the need for redundant
meetings, reviews, and countless reworkings of the same strategies and goals.
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Personal
Reflection:

Inspired by these spiritual
principles, | ask myself two
critical questions at least once
daily: “Is the mirror clean?” and
“Is my vision clear?” Regularly
reflecting on these questions
can cultivate self-awareness
and a deeper understanding of
the world around us.

RVGE Kulkarni,

Bliss Infiniti.
~ Corporate Trainer,

Consultant, and Author.

About the Author:

RVG Kulkarni
MBA, CAIIB, AMFI, NISM.

RVG Kulkarni is the founder of BlissInfiniti,

a corporate consultancy, training, and
development firm. He has over 3 decades of
corporate experience at a senior level in the
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How Al is Revolutionizing the Marketing
Game: Essentials for Modern Marketers

In today’s hyper-connected digital age, Artificial Intelligence (Al) is not just a
buzzword—it’s the engine powering a seismic shift in how brands understand, engage,
and retain customers. Al is changing the marketing game from reactive campaigns to
predictive personalization, from gut-based decisions to data-driven insights, and from
static content to hyper-targeted experiences.

Whether you're a startup founder,a CMO, or an independent creator, Al has
redefined the rules. It's no longer about marketing to people; it's about marketing with
intelligence.

What Is Al in Marketing?

Al in marketing refers to the application of machine learning, natural language
processing (NLP), computer vision, and big data analytics to automate, optimize, and
personalize marketing tasks. From campaign planning and content creation to lead
scoring and customer service, Al is enhancing every stage of the marketing funnel.

How Al Is Transforming the Marketing Landscape

. Hyper-Personalization at Scale

Gone are the days of generic email blasts. Al
analyzes user behavior, browsing patterns, purchase
history, and even sentiment to deliver personalized
experiences across channels—emails, ads,
recommendations, and content. Netflix, Amazon,
and Spotify are prime examples.

“Al enables one-to-one marketing at a
one-to-many scale.”
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‘ Predictive Analytics Chatbots and

and Customer Insights Conversational Al

Al tools can predict future Al-powered chatbots like
behavior—such as which users ChatGPT, Drift, or Intercom
are likely to churn, convert, now handle customer support,
or upgrade. This empowers ' lead generation, and product

discovery—24/7, without human
fatigue. Conversational Al has
“become a vital touchpoint in the

__buyer journey.
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Essentials for Using Al in Marketing

To fully harness the power of Al, marketers must build the right
foundation. Here are the key essentials:

60

Data Readiness

Al is only as powerful as the data you feed it. Ensure clean, structured, and
diverse data sources—customer behavior, CRM, social media, website analytics,
and more.

Tip: Invest in Customer Data Platforms (CDPs) to unify data
across touchpoints.

Clear Objectives @ Choose the Right Tools

Don't use Al for the sake of AThere’s an Al tool for almost every
novelty. Define clear goals: T

+ Increase conversion rates ) )
« Content Creation: Jasper, Copy.ai,

+ Improve customer ChatGPT

segmentation
« Email & CRM Automation: HubSpot,

+ Optimize content Salesforce Einstein

performance
« Predictive Analytics: Pega, SAS,

« Enhance support with Adobe Sensei

automation
« Visual Al & Social Listening:

Brandwatch, Sprinklr, Clarifai

Human + Al Collaboration e DTest, Measure, and Iterate

Al enhances human capabilities— Use A/B testingz dashboards, and
it doesn’t replace creativity or real-time analytics to measure Al
empathy. The best outcomes performance. Continuously refine
happen when marketers use Al model§ and inputs to keep your
for analysis, speed, and scale, campaigns sharp and relevant.

while humans bring in emotion,
storytelling, and intuition.

“Al is the engine. Humans
are the driver.”
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@ Ethics and Transparency

Be mindful of ethical considerations in Al—data privacy, bias in algorithms, and
transparency in decision-making. Make sure your Al initiatives comply with
GDPR and other data protection regulations.

The Future of Al in Marketing

The future is not just Al-driven but Al-augmented creativity. Expect marketing to
become even more:

« Conversational (voice + text)
« Immersive (AR/VR + Al)
« Predictive (real-time intent mapping)

+ Autonomous (Al-led campaign orchestration)

Al won't just support marketing—it will become the marketing engine. From
idea to execution, from strategy to sentiment analysis, Al will drive the speed,
precision, and personalization modern consumers demand.
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Alis no Ionéer optionaI—Tt’s foundational. For
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brands aiming to stay competitive, if offers a
powerfd‘l combination of eff|C|ency, ffectiveness, o
and empathy. When used thoughtf Iy, Aldoesnt ,
just make marketing smarter—it makes it more
human BY freeing up time, enhancing experiences,
and delivering meaningful interactions at scale.

So, if you're nqtﬁy using Al in your marketing
playbook yet, now is the time to start—not
tomorrow; not next quarter—today
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